
YEAR IN REVIEW

S P E C I A L  R E P O R T

By most any measure, 2009 was a watershed year 
for community colleges. President Obama announced

an historic $12 billion initiative. Displaced workers 
flooded classrooms in search of retraining. The

economic recession placed unprecedented pressure
on colleges.  COMMUNITY COLLEGE WEEK puts a wrap
on the year’s events, highlighting the good, the bad

and the challenging.
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